=
PR
T
e
—
v

FC W T ) W

BF 07 55,23 ik
LOERRID

RIXHEOEE .C
S0l

SSECITEETES ) oy

CRmEIIANGHFNE |
WY EE O P AIADE

by
OFE oML
ol F C W T XERY IR Iy

B EEosONIaEsE
g L HTFOSWHIAHES

SO HE g
‘\_{

MR N TES S
N

=
=

—
v

BOEETY

LSO A AR OBE R

SY
ok
EEEH

&
0\4‘9'“'

iz PO

W
SEEEN M FOIRINARE,

SEER=H4IFIFT ASFAITHHIOINSE
FOB=E

FEEZ I
RO MRS |

Sy A AL A o C ek Ay 0

—
v

c

o
o
o C G N

s
TFCHW T T
RO TN

H*FZF

9+
ALY SIS SEESRSE IR L

NSRS SRIEIFE S AY T O
o A EFIT O T &8

WECOY IS EE Lok

pEESEE
MO T A S RERB R AR

HEEFT L CHBR 7N SR A C eI

AWT AZTBEN >

s

=
N
3

e
S CHSH N BN CETE

ASTERBESERMR ASH

AGFSEXTEITDTERO Ve v
B o U TT v ok (2> e ) S v (2 0w

NEE) £
AENREWTSRIFEFIES >mweArF

(NS JERe
PR N
TERYHE SR G

#7=B5D [facebook] &
BTLEEE 0,

facebook.

N\EETHIES T LK

ZO0EEBEH/HL O ET !

o

EIF W

B

S0 G

NEERENSHHSE

SELTIN?
R REZER
~HRICLITRSWEEZERDE@~

11A258»512A18E [EFEHFZHBM] ISIEESIhTVE
3—0

LREPTBEN HIVEREARNOBEEER L. ILFICLD
BENEHEL T TELL Ya v 7/SE0ORBHNBRECERENT
HOWFICLIBRBNEESE. B4 ZROHEEZ T TVET,
BEOEIAIE. COLOIGHEEDOIEIREZIERL/- LTE
TRZENKYITT,

NEERZECTE, SHEPEHOBEICEDODNEACRENE
HAR=H— BFLADVWUOMEEL E THATWND DI
EZ2UMITVET, £/ BEEPERTLOEIBPINTHA
TW3ADHIC, REHEEERBEODH I EI—DHhkT:
DEEEZT T, EHCENTHATWIAIREREHLTHEZKL
TLEELY,
<EREATHE>
ONEERE

OmEEMRK

B0137—64—2110
MIRTE. VEMRFKI10F
B80120—677—110
O—fxtEe% BZ=MERFHLIYIL #9110
<ERHESSHHUES>
OlfEm=EEMRERE B0138—43—-8740

]9 Yakumo Public Relations Vol.110

£59<
2WS-XVTYI/

Zhhr5DIUIEE REFEDLYPTL.
[BD2BEETAEE, NAIDOEREICKH
ICT2HEBNPDETT, ROZEITEE
L. ZEEELCOI»TFELE D,
OEWUICHI IR E X, BT EILETE

ERELTESL,
OFPTEBLSVDRF TR & L.

TR EBRCHETEREEMEENDE

HEBAT. A—IHAZLE D,

OB DEAIZES-EEBOEWETEZ

ATCRKERICHBFEES T T 0,
OBXIEDEZIIEPRTEEHETERSE,
(F—nig&(]

OEBICERE(BRIK/L TS,

OfFH%B1FT2-DICEEK L H1TI138
. BREDHTEIEZLDOELNS
KENBE D BB EF T,

LS h s
EEELENDERE
2®80137—64—2110




